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WHAT PERSONAL 
ACTIONS ARE YOU 

TAKING?



Our roles

Advocate (influence people around you)

Citizen (exert political rights)

Activist (provoke wider change)

Consumer (send market signals)

Emitter (reduce responsibility)

Experimenter (trying new ideas)

Beacon (being a living exemplar)

Believer…
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Topic One

• Details about this topic

• Supporting information and examples

• How it relates to your audience





The results

GAS ELEC



Open 
days

CD, website, talks, 
articles…



Our roles

Advocate (influencing the people around)

Citizen (exert political rights)

Activist (provoke wider change)

Consumer (send market signals)
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A question:

What is our primary 
source of information, 
attitudes and values?



People’s views are formed by the 
people they know and trust- their peers



Churches

Professional 
bodies

Women’s 
Institute

Chamber of 
Commerce Community

Gardening

National Trust

Peace

Scouts 

Farming 

Family

Motoring

Sport

Fitness clubs

Trades Unions

Youth clubs

Cycling

Caravan clubs

Peer
Networks

Conservatives

Socialists
Retirement

Rotary Club

Muslim

Jewish

Cooking

Wildlife

Sikh



Are ARE YOU 
TELLING AN 
INSPIRING 

STORY?



The typical storyline...

A terrifying future is 
coming. Whatever we do it will 
be a disaster. 

You must immediately give 
things up to prevent it being 
even worse. 

And even then it may be too 
late.



Big changes are 
happening now.

We are resilient, creative and 
proud of who we are. I know 

we can work together to 
prepare and protect ourselves.

When we do, we can make the 
future cleaner, fairer and 

happier.

...a different version.



The power of ‘I’

I am …

I am like you in many ways

I am not a typical ‘treehugging greenie’

I believe that the climate is changing.  

I have seen big changes in my own lifetime

When I think of it I feel

We have to do something because…

So I am doing…. 

It’s not always easy. 

But doing something feels…..



You’re a bloody 
idiot Gareth and 

you’re totally 
wrong (as usual)

The National Academy of 
Sciences Report on Climate 
Reconstructions confirmed 

that global temperatures were 
actually lower in the 

‘Medieval Warm Period’

You’re being 
duped by a bunch 
of quacks getting 
backhanders from 

oil companies 
...just so you can 

still feel good 
driving that stupid 

big car 
Bog off!



This is what I 
personally believe 

and this is how I came 
to believe it

I like the way you always 
question things and make 
up your own mind, Gareth

Most people you 
know and trust 

accept that we have 
a big problem

And anyway  there 
are lots of other very 

strong reasons for 
change

Hmmm...
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Sustaining change

Message

Ask people to make a socially stated 
commitment (ideally one they make publicly)

Maintain contact and repeat communication

Process

Work through social groups that meet 
regularly



Weight loss and exercise groups
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As far as climate change is concerned:

The only thing that counts is 

the

Carbon Bottom Line





Typical ‘tips’ with their actual annual savings

Never use a new plastic bag

Change one standard lightbulb
to a low-energy lightbulb

Never leave your TV on standby

Turn down heating in average 
house by one degree

Commute to work by bus

Become a vegetarian

Make one fewer flight

Kg Co2

5

17

25

230

400 

500

500–12,000

% Average person’s annual 

emissions

0.04%

0.14%

0.2%

1.8%

3%

4%

4-96% (depending on the flight)





.
Doctors say:

It’s Easy to 

Be Healthy-

Smoke 

One Less 

Cigarette 

a Month



Recent focus group findings

Exeter University research: 
cited The Guardian 24th September 2008

"I recycle 100% of what I can, 
there's not one piece of 

paper goes in my bin, so that 
makes me feel less guilty 

about flying as much as I do.“

Quote of participant

The longest and the most frequent flights were taken 

by those who were most aware of environmental 

issues



Reducing emissions

More efficient technology

Low carbon power

Enough to be contented… 

Share… 



Back to the future
In which year were our emissions 

half…

Cars 1973 

Road freight 1987

Flights 1998





THRIVING






























